
Design, planning, execution and post-processing of ad  
campaigns directly from your publishing system

Manage ad campaigns 
professionally

PS.CallCenter



Sales controlling with structure control

Campaign wizard as an integrated system

for external 
data sources 
import 
interface e.g. 
for Excel list

A  Sales documents
    in general  

stored in the ERP 
system for dispatch:
Cover letter, mailing, 
price examples, media 
data sheet, etc.

all provided with placeholders, 
for later completion according to 
the requirements of the 
individual campaign (contact 
data, price data, AZ deadline, 
circulation, distribution area...)

Transfer to the

individual campaign

B  Individualization of 
the sales documents
according to sales area/object 
data as well as data from empl.
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Sales phase

• Status changes / intermediate 
results are entered (additional 

offer, new corrections,...)
• entry of result (if necessary after 

intermediate results)

Reflection of results
(only accessible to a certain group of people) selected 
according to umbrella or individual campaign always up-to-
date (no daily data transfer)

List overview
Campaign overview according to calendar week/
day of publication, advertising deadline, sales 
territory, sales force

Outlook
Campaign controlling according to BAB groups (umbrella campaign)
+ single BAB (single campaign)
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from previous campaign

4  Determination of sales 
measures per customer:
- Phone contact only, mailing
with price sheet, with existing
ad and concrete price, AD visit ...

5  Assignment to 
executing employee

Single campaign
as subsidiary of the umbrella 
campaign for specific sales 
area / object / postal code

Umbrella campaign

1   Define selection criteria:
Characteristics/product 
group ,customer classes, 
Turnover/Statistics

2  Evaluation selection criteria

3  Data selection 
Customers / prospects / 
etc. to ERP system

Transfer to single 
campaign according 
to secondary 
selection criteria 
sales area, object, 
postal code

ggfs.

Start 
campaign

Activity mapping in ERP 
system via contacts
Assignment to corresponding
employee 

- sent / error (wrong mail?)
What to do?

• contact by phone
• visit personally

are shown to the employee
in the info center as ToDo

ERP order DB
- Display of previous year
- Size
- Expenditures
- Price automatically updated

with mandatory characteristic 
(y/n) + weighting

− if rejection (keyword dropdown list)
− Commitments, number, turnover

via order creation!
− Booking from contact!

Employee works through list according 
to Infocenter

PS.CallCenter as integrated campaign assistant in the overview:

Planning in the ERP system
You set up your campaign with your publishing ERP 
system, select the target groups, collectives and  
customers and send e-mails easily with a click.

Data handling and transfer through  
PS.CallCenter - dispatch through Inxmail®. 
In Inxmail® you manage your e-mail templates.  
These are individualized by the transferred data and 
sent with the usual Inxmail® convenience - including 
return handling (OptOut, bounce rate, churn rate, 
etc.).

Simple post-processing - intuitive interface
Your employees will find comprehensive campaign 
information in the intuitive PS.CallCenter interface. 
Automatically generated call lists simplify the proces-
sing of customer calls with follow-ups, appointments, 
etc.
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Perfect integration into your system environment 
from HUP and Inxmail®.

Campaigns are simple - that‘s right!  
With PS.CallCenter
Campaigns are simple - that‘s right! With PS.CallCenter
As a modern portal solution from HUP, PS.Call-Center 
supports ad management and ad sales staff in the exe-
cution of ad campaigns. Thanks to the perfect linking of 
the HUP and Inxmail® systems involved, all information 
remains transparent and available for processing.
and available for processing. Whether it is the customer‘s 
matching ad motifs that are to be sent along, or whether 
these motifs and the price calculation are only to be di-
splayed as information in PS.CallCenter for the salesper-
son - you decide.

Whenever and from wherever you want - with PS.Call-
Center you are successful everywhere.
Especially in home office times, the technology and 
location-independent approach of HUP Portal Solutions is 
more important and up-to-date than ever for your busi-
ness success. 
Keep it simple: PS.CallCenter‘s browser-based interface 
makes it easy for your sales staff to work from wherever 
they want. 

All your colleagues need is Internet access, browser, 
tablet, Mac or PC! So they work focused on the terrace, 
in the pool or in the office. You decide that, too.

Image subline:Intuitive operation via drag & drop in the browser.

Arno Nix, Managing Director and Head of Development HUP 

... on development in a customer scrumble
„We developed PS.CallCenter together with customers in one of our customer scrumbles. 
Due to the open approach, an unindividual development project has become a new portal 
solution that can be used across customers. In addition to the desired functionalities, we pla-
ced particular emphasis on ease of use - a relevant issue, as experience has shown that user 
acceptance suffers otherwise.“

... on the use of PS.CallCenter in practice
„The first so-called rollout is currently underway and we already have the first feedbacks, which we will now also  
implement directly in the further development for the next versions of PS.CallCenter as part of the customer scrum.  
Of course, as with all new developments, there were still one or two bugs, but that‘s what you‘re used to after so many 
years of software development.“

... on further development
„As is usually the case, hunger comes with food. Of course, users already want more features, which we will then ad-
dress in the next steps. This is an ongoing process.“

„Ease of use is crucial“
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